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: RISK LEVEL:
AN Ogilvy
Locations: New York (HQ)
Industries: Commercial and Professional Services
Medium Risk

DESCRIPTION:

Ogilvy is Medium Risk. The company often yields to political activism in shaping corporate governance, potentially
alienating consumers, dividing employees, and harming shareholders. The company elevates merit, excellence, and
integrity ahead of race and identity-based policies. Ogilvy occasionally embraces corporate initiatives that redirect its
central focus from business goals to partisan policies and divisive issues at times. This approach fails to safeguard free

exercise, free speech, and free enterprise.

Corporate Weaponization

Has canceled customers, suppliers, or vendors due to their political views or religious beliefs OR Medium Risk
corporately boycotts, divests, or sanctions regions, people groups, or industries.

The Ogilvy Group received a score of 30 on the 2025 Corporate Equality Index (CEI) from the Human Rights Campaign (HRC), a
political stakeholder group. The company recruits employees based on sexual identity issues. The company discriminates against
vendors that do not promote divisive sex and gender policies, indicating it prioritizes sexual issues over merit (1)(2). However, Ogilvy
has not canceled customers, suppliers, or vendors based on political views or religious beliefs (3).

Charitable giving (including employee matching programs) policies or practices discriminate High Risk
against charitable organizations based on views or religious beliefs.

Ogilvy's HRC 2025 CEl rating indicates the company will not donate to non-religious charities unless they embrace controversial
sexual identity policies (1)(2). Ogilvy does not publish charitable giving guidelines (3)(4)(5).

Employment policies fail to protect against viewpoint or other discrimination and/or are Medium Risk
ideological in nature.

Ogilvy does not provide viewpoint protections for its employees (1).

Corporate Governance and Public Policy

Uses corporate reputation to support causes, organizations, or policies hostile to freedom of High Risk
expression.
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https://www.hrc.org/resources/buyers-guide/ogilvy-group-inc.-the-6
https://www.hrc.org/resources/corporate-equality-index-criteria
https://www.ogilvy.com/privacy-policy-notice-suppliers
https://www.hrc.org/resources/buyers-guide/ogilvy-group-inc.-the-6
https://www.hrc.org/resources/corporate-equality-index-criteria
https://ogilvy.brightfunds.org/
https://www.ogilvy.com/ideas/listening-action
https://www.ogilvy.com/ideas/how-good-your-brands-moral-compass#:~:text=The%2012%20principles%20that%20form,%2C%20leadership%2C%20morale%20and%20accountability.
https://www.ogilvy.com/careers

1792

EXCHANG=

In 2020, Ogilvy compiled and published a list of "Anti-Racism Resources" that included books such as White Fragility by Robin
DiAngelo and How To Be An Antiracist by Dr. Ibram X. Kendi (1). In that same year, the company released a report entitled Justice
and Brand Accountability, in which it encouraged other companies to fully buy into the Black Lives Matter (BLM) movement, including
by following and quoting the official BLM movement's Instagram page on social media (2).

Uses corporate funds to advance ideological causes, organizations, or policies hostile to freedom High Risk
of expression.

In 2020, Ogilvy announced that it would match up to $1,000 per employee to any of the 25 organizations supporting racial justice;
however, nowhere does the company specify which organizations it included in the giving campaign (1). The company's parent
company, WPP, released a list of organizations it supported through a similar matching campaign at the same time, although it is
unclear whether Ogilvy used the same list (2). Otherwise, there are no publicly known cases of Ogilvy using corporate funds to
advance ideological causes, organizations, or policies (3).

Uses corporate political actions and/or financial contributions for ideological, non-business N/A
purposes.

Ogilvy does not operate a PAC or engage in lobbying at this time (1)(2)(3).

The contents of this website and related resources (collectively, the "materials") are general in nature and intended for educational use only. Nothing in
the materials or any other 1792 Exchange content constitutes legal or professional advice for any specific matter. Anyone seeking legal or professional
advice should obtain such advice from competent counsel. Since individual circumstances vary, anyone reviewing the materials and/or any other 1792
Exchange content is strongly urged to obtain specific legal and/or other professional advice before acting or refraining from acting based on such
materials or other 1792 Exchange content. 1792 Exchange accepts no responsibility for any loss or damage, howsoever incurred, which may result
from accessing or relying on the materials or any other 1792 Exchange content. Further, 1792 Exchange disclaims, to the fullest extent permitted by

law, all liability for any acts or omissions based on the materials or any other 1792 Exchange content.

USER AGREEMENT: Company reports and other resources are intended only for the private educational use of the registered user. Republishing and

distributing reports and resources is strictly prohibited. By downloading reports and resources, the user accepts these conditions.
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https://www.ogilvy.com/ideas/anti-racism-resources-our-employees-partners
https://web.archive.org/web/20250211024938/https://www.ogilvy.com/ideas/justice-brand-accountability
https://www.ogilvy.com/ideas/listening-action
https://www.wpp.com/commitment-to-anti-racism
https://projects.propublica.org/nonprofits/search?q=Ogilvy
https://www.opensecrets.org/political-action-committees-pacs/lookup?txt=Ogilvy
https://www.fec.gov/search/?query=Ogilvy&type=committees
https://www.opensecrets.org/orgs/search?orgs-search-input=Ogilvy

